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1 E-privacy in 2nd generation E-commerce: privacy preferences versus actug 
^ Sarah Spiekermann, Jens Grossklags, Bettina Berendt 

October 2001 Proceedings of the 3rd ACM conference on Electronic C< 

Publisher: ACM Press 

Full text available: " B pdf(585.5 1 Additional Information: full citation , abst 

KB) citings , index ten 

As electronic commerce environments become more and more interactiv 
matter of increasing concern. Many surveys have investigated household 
and concerns, revealing a general desire among Internet users to protect 
complement these questionnaire-based studies, we conducted an experin 
compared self-reported privacy preferences of 171 participants with thei: 
behavior during an online shopping episode. Our results su ... 

Keywords: automated shopping and trading, legal issues, marketing and 
technology, privacy, social implications, user interface and interaction d< 



2 Developing trust in internet commerce 
Ildemaro Araujo, Ivan Araujo 

October 2003 Proceedings of the 2003 conference of the Centre for Ad\ 

Collaborative research 
Publisher: IBM Press 
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Since the success of Web-based businesses depends essentially on their < 
consumers' trust is critical for Internet commerce. This article outlines es 
may affect customers' trust on Web sites or vendors. It also discusses ke? 
be used to improve the visitors' sense of trustworthiness on Web sites. 

3 Innovation, management & strategy: Design and e-loyalty across cultures i 
^ commerce 

Dianne Cyr, Carole Bonanni, Joe ilsever 

March 2004 Proceedings of the 6th international conference on Electro 

ICEC f 04 
Publisher: ACM Press 

Full text available: 1 8 pdf(295.29 Additional Information: full citation , abst 

KB) index terms 

The increasing incidence of Internet shopping necessitates a better under 
loyalty is built in online transaction environments between businesses an 
current investigation website design and culture are important elements i 
website trust, website satisfaction, and e-loyalty evolve in online busines 
review of the literature is presented, including hypotheses for testing. Ba 
collected on site in Canada, the U.S., Germany a ... 

Keywords: culture, design, e-commerce, e-loyalty 



4 An interactive system for negotiation in e-commerce with incremental user 
Mashrur Mia, S. P. Mudur, T. Radhakrishnan 

October 2005 Proceedings of the 2005 conference of the Centre for Ad\ 

Collaborative research CASCON f 05 
Publisher: IBM Press 

Full text available: 1 8pdf(3 13.51 Additional Information: full citation , abst 

KB) index terms 

In retail electronic commerce, incomplete user knowledge is a reality tha 
by electronic negotiation models and systems. This is particularly true in 
attribute products where valid product-configurations may require seven 
attribute-values to be satisfied. Often, in such cases, the individual buyer 
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preferences for individual attributes as more and more information is exc 
negotiation process in an incremental fashion ... 

5 Optimization of relational preference queries 
Bernd Hafenrichter, Werner KieBling 

January 2005 Proceedings of the sixteenth Australasian database confei 
ADC '05 

Publisher: Australian Computer Society, Inc. 

Full text available: H pdf(229.69 Additional Information: full citation , abst 

KB) index terms 

The design and implementation of advanced personalized database appli 
preference-driven approach. Representing preferences as strict partial or< 
choice in most practical cases. Therefore the efficient integration of pref 
standard database technology is an important issue. We present a novel z 
relational preference query optimization based on algebraic transformatii 
new laws for preference relational algebra is presented ... 

Keywords: personalization, preference, query optimization, relational al 



6 Privacy and trust: Shiny happy people building trust?: photos on e-commei 

^ consumer trust 

Jens Riegelsberger, M. Angela Sasse, John D. McCarthy 

April 2003 Proceedings of the SIGCHI conference on Human factors ii 

systems 
Publisher: ACM Press 

Full text available: H pdf(40 1.85 Additional Information: full citation , abst 

KB) citings , index ten 

Designing for trust in technology-mediated interaction is an increasing c 
advertising, images of people have long been used to create positive attit 
trust in brands. However, the evidence as to whether placing photograph 
commerce web sites has the intended effect has been mixed. This paper i 
examined the effect of adding such photographs to 12 existing e-commei 
reputation had been established through customer r ... 

Keywords: experimental economics, interpersonal cues, photos, trust 
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7 Session 9A: applications in commerce: IntelliShopper: a proactive, persons 
^ assistant 

Filippo Menczer, W. Nick Street, Narayan Vishwakarma, Alvaro E. Mongi 
Jakobsson 

July 2002 Proceedings of the first international joint conference on Am 

and multiagent systems: part 3 
Publisher: ACM Press 

Full text available: HpdfT383.25 Additional Information: full citation , abst 

KB) index terms 

The IntelliShopper is a shopping assistant designed to empower consumi 
assistant in that it observes the users while shopping and learns their pre! 
respect to various features that characterize shopping items. It is proacth 
remembers the users' requests and autonomously monitors vendor sites f 
might match the users' needs and preferences. Finally, it protects users' p 
pseudonymity, IP anonyVmizing, and trusted filte ... 

Keywords: learning, monitoring, personalization, privacy, pro-activity, : 



Privacy in e-commerce: examining user scenarios and privacy preferences 
Mark S. Ackerman, Lorrie Faith Cranor, Joseph Reagle 
November 1999 Proceedings of the 1st ACM conference on Electronic ( 
Publisher: ACM Press 

Full text available: 1 pdfO 98.61 Additional Information: full citation , refe: 

KB) index terms 



Keywords: Platform for Privacy Preferences, World Wide Web, electroi 
privacy, privacy protocols, user survey 



9 Representing and Simulating Consumers' Behavior in an Information Sens: 
Filippo Neri 

July 2004 Proceedings of the Third International Joint Conference on 
Agents and Multiagent Systems - Volume 3 
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Publisher: IEEE Computer Society 

Full text available: 1 pdf(70.02 ...... 1T , . .. 

Kg^^ Additional Information: full citation , abst 

An agent based tool for analysing markets behaviour under several rate c 
diffusion is described. This methodology allows for the study of tradeoff 
variables of information like product advertisement efforts, consumersy 
passing word among friends in determining market shares. Insights gain< 
approach on an hypothetical economy are reported. 

10 Analyzing consumer behavior at retailers with hybrid distribution channels 
^ Maximilian Teltzrow, Oliver Gunther, Carsten Pohle 

September 2003 Proceedings of the 5th international conference on Ele< 
ICEC '03 

Publisher: ACM Press 

Full text available: H pdf( 1 62. 1 9 Additional Information: full citation , abst 

KB) index terms 

Retailers with multiple distribution channels are increasingly gaining ma 
compared to Internet-only retailers. However, a lack of research explaini 
purchasing behavior in a multi-channel context can be identified. This pa 
examples of multi-channel strategies and describes in detail the case of a 
who aims at measuring the interrelation between the sales channel Intern 
branch network. Based on the analysis of the retailer's tran ... 

Keywords: B2C eCommerce, consumer behavior, new business models. 



11 A method for personalized clustering in data intensive web applications 
^ Maria Rigou, Spiros Sirmakessis, Giannis Tzimas 

August 2006 Proceedings of the joint international workshop on Adapt 
personalization & the semantic web APS '06 

Publisher: ACM Press 

Full text available: lpdfO.14 Additional Information: full citation , abst 

MB) index terms 

The paper introduces an algorithm for personalized clustering based on z 
structure, used for identifying all web documents satisfying a set of pred< 
preferences. The returned documents go through a clustering phase befoi 
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user, thus allowing more effective manipulation and supporting the decis 
The proposed algorithm demonstrates increased applicability in semantic 
they offer the infrastructure for the explicit ... 

Keywords: windows algorithm, data-intensive web applications, perse 
range tree structure 



12 Business-to-business e-commerce track: How does personality affect trust 
<g> commerce? 

Jo Lumsden, Lisa MacKay 

August 2006 Proceedings of the 8th international conference on Electn 
The new e-commerce: innovations for conquering current 
and limitations to conducting successful business on the in 

Publisher: ACM Press 

Full text available: 1pdf(596.62 Additional Information: full citation , abst 

KB) index terms 

Trust is a critical component of successful e-Commerce. Given the impe 
anonymity, and automation of transactions, online vendor trustworthines 
by means of body language and other environmental cues that consumer 
deciding to trust offline retailers. It is therefore essential that the design ( 
websites compensate by incorporating circumstantial cues in the form of 
triggers. This paper presents and discusses the results ... 

Keywords: e-Commerce, evaluation, personality type, trust 



13 eNcentive: a framework for intelligent marketing in mobile peer-to-peer en 
<^ Olga Ratsimor, Tim Finin, Anupam Joshi, Yelena Yesha 

September 2003 Proceedings of the 5th international conference on Eld 
ICEC '03 

Publisher: ACM Press 

Full text available: 1 i pdf(260.25 Additional Information: full citation , abst 

KB) index terms 

In recent years, the growth of Mobile Computing, Electronic Commerce 
Electronic Commerce has created a new concept of Mobile Electronic M 
marketing models are being developed and used to target mobile users. ^ 
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environments introduces new challenges that need to be overcome by th< 
models in order to be successful and effective. This paper proposes a fra: 
eNcentive, which addresses many of the issues that are characteristic of i 

Keywords: Electronic commerce, collaborative eCommerce, electronic < 
intelligent agents, mobile commerce, mobile electronic marketing, trade 
strategies 



14 Advertising, profits, switching costs, and the Internet 
^ Avi Goldfarb 

September 2003 Proceedings of the 5th international conference on Ele 

ICEC '03 
Publisher: ACM Press 

Full text available: *B I pdf(25 1 .3 1 Additional Information: full citation , abst 

KB) index terms 

In this paper, I model the online media market. There are three types of i 
market: advertisers, publishers, and users. The advertising side of the ma 
and publishers are price takers. To draw users, they compete in quality. I 
any frictions, publishers will earn zero profits; however, if users face sw: 
publishers earn positive profits because they deteriorate quality to the lo< 
provide empirical evidence for this predict ... 

Keywords: B2C eCommerce, Internet publishing, competition., persona 
profitability, switching costs 



15 SCMP.com: strategic repositioning of a newspaper 
Ali Farhoomand, Eva Kwan 

December 2000 Proceedings of the twenty first international conferenci 
systems 

Publisher: Association for Information Systems 

Full text available: 1pdf(361 .56 1T , . fl „ 

Additional Information: full citation , refe: 
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16 Dynamic generation of personalized VRML content: a general approach ar 
<^ 3D e-commerce 

Luca Chittaro, Roberto Ranon 

February 2002 Proceeding of the seventh international conference on 31 
Publisher: ACM Press 

Full text available: H pdf(525.06 Additional Information: full citation , abst 



The capability of (semi)automatically adapting the content, structure, an< 
a Web site to address the interests and preferences of each individual use 
considered as a key factor to increase user satisfaction and building custc 
However, while a large body of literature is available about making tradi 
adaptive, it is surprising that no research effort has been yet devoted to tl 
adapting Web3D content and presentation. This ... 

Keywords: VRML, adaptive interfaces, e-commerce, web architectures 



17 Design expo case studies: Wi-Fi and handhelds: perfect synergy 
^ See Y. Pike, Paul Osborne 

April 2004 CHI '04 extended abstracts on Human factors in computing 

Publisher: ACM Press 



Consumers assume when they make a purchase of a Wi-Fi handheld the? 
all day to set up and get it connected. When palmOne Inc. decided to pre 
product, we wanted to create a handheld that users could turn on and go. 
give the users a simple and elegant experience with Wi-Fi, unlike compe 
were hard to use, and often intimidated the users.palmOne had an opporl 
the product line with Wi-Fi and position the company as ... 

Keywords: 802.1 1, Wi-Fi, broadband, encryption, handhelds, interactioi 
networking, palm, palmOne, pda, product design, security, tungsten, usa 
experience, user interface design, user research, user-centered design / hi 
design, wireless 
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<^ indications from the U.S. and the UK 
Maria Madlberger 

March 2004 Proceedings of the 6th international conference on Electro 

ICEC '04 
Publisher: ACM Press 

Full text available: 1 i pdf(337.06 Additional Information: full citation , abst 

KB) index terms 

In e-commerce a large variety of business models for selling goods onlin 
most known approaches are focused on e-commerce in general and do n< 
characteristics of e-tailing. The objective of this paper is the developmen 
framework and an empirical evaluation in order to analyze e-tail busines 
of retail functions. This framework is extended to multi-channel retailing 
an empirical study among 60 online shops of major U.S. ... 

Keywords: business models, digital distribution channels, electronic cor 
retailing, multi-channel retailing 



19 Meaningful labeling of integrated query interfaces 
Eduard C. Dragut, Clement Yu, Weiyi Meng 

September 2006 Proceedings of the 32nd international conference on V 

bases VLDB f 06 
Publisher: VLDB Endowment 

Full text available: H pdf(3.36 Additional Information: full citation , abst 

MB) index terms 

The contents of Web databases are accessed through queries formulated 
interfaces. In many domains of interest (e.g. Auto) users are interested ir 
information from alternative sources. Thus, they have to access many in< 
databases via query interfaces. We aim to construct automatically a well- 
interface that integrates a set of interfaces in the same domain. This will 
access information uniformly from multiple sources. Earlier rese ... 

20 Dynamic pricing strategies under a finite time horizon 
^ Joan Morris DiMicco, Amy Greenwald, Pattie Maes 

October 2001 Proceedings of the 3rd ACM conference on Electronic C< 
Publisher: ACM Press 
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In the near future, dynamic pricing will be a common competitive manei 
digital markets, sellers in electronic marketplaces can implement automa 
adjustments to prices and can easily imagine how this will increase their 
to buyers "at the right time, at the right price." But at present, most sellei 
adequate understanding of the performance of dynamic pricing algorithn 
marketplaces. This paper addresses this concern by a ... 

Keywords: agent simulation, buyer behavior, dynamic pricing, electroni 
strategies 
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1 Research contributions: The impact of culture and gender on web sites: an 
Steven John Simon 

December 2000 ACM SIGMIS Database, Volume 32 Issue 1 
Publisher: ACM Press 

Full text available: T ipdf(1.88 Additional Information: full citation , abst 

MB) citings , index ten 

The growth of electronic commerce, in particular business-to-consumer, 
during the last few years. Until recently, the Web community has been a 
western-oriented society, with the design of Web sites reflecting that hor 
Using an adapted version of Hofstede's dimensions as a means of differe 
explores the perception and satisfaction levels of one hundred and sixty s 
sites. Analysis indicates that perception and ... 

Keywords: Hofstede model, e-commerce, gender differences (satisfactic 
web site design 



2 An emerging model of Web site design for marketing 
^ Jonathan W. Palmer, David A. Griffith 

March 1998 Communications of the ACM, Volume 41 Issue 3 
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Full text available: 1pdf(254.07 Additional Information: full citation , refe: 
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3 Interactive advertising: patterns of use and effectiveness 
^ Kirsten Risden, Mary Czerwinski, Stephanie Worley, Lynda Hamilton, Joe 
Hoffman, Nancy Mickel, Elizabeth Loftus 

January 1998 Proceedings of the SIGCHI conference on Human factor* 
systems 

Publisher: ACM Press/Addison- Wesley Publishing Co. 
Full text available: 1 i pdf(756. 5 9 Additional Information: full citation , refe: 

KB) index terms 



Keywords: TV, World-Wide Web, engagement, interactive ads, user int 



Web home pages as advertisements 
Surendra N. Singh, Nikunj P. Dalai 

August 1999 Communications of the ACM, Volume 42 Issue 8 
Publisher: ACM Press 

Full text available: 1 pdf(190.03 , , rj . 1T , ^. 

KB) ® html Additional Information: full citation , refe: 

r40.84KBV index terms 



5 Tutorials: Web sites that work: designing with your eyes open 

<^ Jared M. Spool, Will Schroeder, Tara Scanlon, Carolyn Snyder 

May 1999 CHI '99 extended abstracts on Human factors in computing 

Publisher: ACM Press 

Full text available: %dfjC19!25 

Kg-) Additional Information: full citation , abst 

This tutorial is inspired by our observations of users struggling with web 
consulting work with clients who face the many challenges of web site d 
witnessed the effects of less-than-optimal web site design and the pain it 
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client work and research have given us insights into the causes of unusat 
seen similar patterns of behavior in the development processes of differe 
Many web site designers are unaware of s ... 

Keywords: design principles, graphic design, internet, practical techniqv 
management, product development, task analysis, task design, usability < 
testing, user studies, web site design, world wide web 



6 Publishing models for Internet commerce 
<j> Tim O'Reilly 

June 1996 Communications of the ACM, Volume 39 Issue 6 

Publisher: ACM Press 

Full text available: ^ pdffl. 78 A ,, v . 1Tr . . „ . . 

^g>p Additional Information: full citation , citir 



7 Margin notes: building a contextually aware associative memory 
<^ Bradley J. Rhodes 

January 2000 Proceedings of the 5th international conference on Intellit 
interfaces 

Publisher: ACM Press 

Full text available: ^pdf(l,25 Additional Information: full citation , abst 

MB) citings , index ten 

Both the Human Computer Interaction and Information Retrieval fields 1 
techniques to allow a searcher to find the information they seek quickly, 
techniques are designed to augment one's direct-recall memory, where tr 
actively trying to find information. Associative memory, in contrast, hap 
and continuously, triggering memories that relate to the observed world, 
design techniques and heuristics for building &ldquo ... 

Keywords: World Wide Web browsers, contextual interfaces, remembn 
software agents 
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Ali Farhoomand, Eva Kwan 

December 2000 Proceedings of the twenty first international conferenci 
systems 

Publisher: Association for Information Systems 

Full text available:* ! pdf(361.56 A , Vl . . T - 

Additional Information: full citation , refe: 



9 The Web and distance learning: what is appropriate and what is not: report 
<|> working group on the Web and distance learning 

Pamela B. Lawhead, Elizabeth Alpert, Constance G. Bland, Linda Carswel 
Jean DeWeitt, Mihaela Dumitru, Eva R. Fahraeus, Kirt Scott 
October 1997 ACM SIGCUE Outlook, Volume 25 Issue 4 
Publisher: ACM Press 

Full text available: Hpdfri.26 Additional Information: full citation , abst 

MB) index terms 

The World Wide Web is increasingly being used to provide opportunitie 
learning. This report explores the motivations for developing Web-based 
and examines a range of issues including ethics, pedagogy, planning, ad^ 
disadvantages, and appropriate and inappropriate uses. The analysis take 
view, classing as appropriate those uses of the Web that further the tradil 
values of quality, outreach, and flexibility. Examples of in ... 

10 The Web and distance learning: what is appropriate and what is not (report 
<^> working group on the web and distance learning) 

Pamela B. Lawhead, Elizabeth Alpert, Constance G. Bland, Linda Carswel 

Jean DeWitt, Mihaela Dumitru, Eva R. Fahraeus, Kirk Scott 

June 1997 The supplemental proceedings of the conference on Integrat 

computer science education: working group reports and sup 

proceedings 
Publisher: ACM Press 

Full text available: 1 pdf(68.23 Additional Information: full citation , refe: 
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^ engineering 

Yogesh Deshpande, San Murugesan 

January 2001 ACM SIGSOFT Software Engineering Notes, Volume 26 
Publisher: ACM Press 

Full text available: 1 pdfY264.64 , , , . . 1T _ . 

Kg-) Additional Information: full citation , abst 

The series of workshops on Web Engineering started in 1998 with the W 
Conference WWW7 in Brisbane, Australia, and has continued with WW 
and WWW9 (Amsterdam, 2000). The first such workshop with the Inter 
on Software Engineering (ICSE) took place in 1999 in Los Angeles. The 
was held on 4-5 June 2000 in Limerick, Ireland and attracted about 30 p; 
purpose behind these workshops is to share and pool the collective ex ... 

12 Conversations with Clement Mok and Jakob Nielsen, and with Bill Buxton 
^ Richard I. Anderson 

January 2000 interactions, Volume 7 Issue 1 

Publisher: ACM Press 

Full text available: Hpdf(986.68 

KB) ® html Additional Information: full citation , citir 
(148.66 KB) 



13 Browsers with changing parts: a catalog explorer for Philip Glass' website 
^ Harry Hochheiser 

August 2000 Proceedings of the conference on Designing interactive sy! 
practices, methods, and techniques 

Publisher: ACM Press 

Full text available: 1 pdf(446.89 Additional Information: full citation , abst 

KB) index terms 

The development of navigational tools for a web site devoted to a catalo; 
compositions offers a variety of design challenges. A combination of tec 
from information visualization research - including starfield displays, dy 
zoomable user interfaces (ZUIs) - was used to construct a prototype bro\ 
in a web site dedicated to the work of Philip Glass. After a discussion of 
potential users of the site, this paper descr ... 
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Keywords: biography, catalog browsing, interactive visualization, music 
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14 Effective Web data extraction with standard XML technologies 
^ Jussi Myllymaki 

April 2001 Proceedings of the 10th international conference on World 

Publisher: ACM Press 

Full text available: 1 8 pdfO 98.8 1 Additional Information: full citation , refe: 
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Keywords: crawling, data extraction, deep Web, semistructured data, wi 



15 Web channels in e-commerce 

^ Abhijit Chaudhury, Debasish Mallick, H. Raghav Rao 

January 2001 Communications of the ACM, Volume 44 Issue 1 
Publisher: ACM Press 

Full text available: ^ pdf(89.34 A _. 1T - . _ „ ' 

Hi Additional Information: full citation , refe: 
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16 Designing a leading-edge World Wide Web site 
Mary Anne Jackson 

October 1996 Proceedings of the 14th annual international conference < 
documentation: Marshaling new technological forces: bu 
academic, and user-oriented triangle 
Publisher: ACM Press 

Full text available: 1 8 pdf(293.45 A , r , 1T , ~ „ . . 
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17 A collaborative fuzzy expert system for the Web 
Tod A. Sedbrook 
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^ June 1998 ACM SIGMIS Database, Volume 29 Issue 3 
Publisher: ACM Press 

Full text available: B pdflfl. 54 ...... 1T . + . . . . . 

j^gy ^ Additional Information: full citation , abst 

A convergence of Internet and fuzzy logic technologies provides an opp< 
and end users to collaborate in developing, refining, and testing knowled 
Internet technology removes geographical and time-based restraints, and 
easier to understand and maintain. This paper describes an architecture a 
developing, delivering, and maintaining expert systems on the World Wi 
system's collaboration components allowed experts to ... 

Keywords: Internet, collaboration, design, expert system, fuzzy logic 



18 EIU's ViewsWire: new wine in a new bottle 
Peter Lovelock, Ali F. Farhoomand 

December 2000 Proceedings of the twenty first international conference 
systems 

Publisher: Association for Information Systems 

Full text available: ^ pdf(5 16.64 , t r . . _ r ■ . - „ . . 

Additional Information: full citation , refe: 



19 Use of laboratories in computer science education: guidelines for good pra< 
<^ working group on computing laboratories 

Deborah Knox, Ursula Wolz, Daniel Joyce, Elliot Koffman, Joan Krone, A 

Myers, Viera K. Proulx, Kenneth A. Reek 

June 1996 ACM SIGCSE Bulletin , ACM SIGCUE Outlook , Proceedii 
conference on Integrating technology into computer science 
'96, Volume 28 , 24 Issue SI , 1-3 

Publisher: ACM Press 

Full text available: Bpdfq.88 Additional Information: full citation , refe: 
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